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The excessive concentration of people and industry in the Tokyo metropolitan
area continues. How can we create a flow of people to provincial areas where
the population is decreasing?

Attracting people by utilizing their inherent cultures and uncovering alluring
features unique to particular areas will be an important consideration.

According to a 2015 population migration report compiled by the Internal
Affairs and Communications Ministry, people who moved into the Tokyo
metropolitan area numbered nearly 120,000 more than those who had moved
out of it. For 20 straight years, the number of people who moved into the
metropolitan area exceeded the number of those who moved out.

Among Japan’s three largest urban sprawls, however, more people have left
the Osaka and Nagoya areas compared to those who have moved in.

In its comprehensive strategy for “vitalization of local economies,” the
government aims to equalize the figures of those moving into and out of the
metropolitan area by 2020. However, if nothing is done to change the current
situation, it will be impossible to achieve this goal. Genuine efforts must be
made to promote the migration of people to provincial areas.

How can the attractions of provincial areas be made to shine and conveyed
elsewhere? First, the number of visitors to those areas should be increased
by organizing sightseeing, homecoming and migration tours. In addition to
migration, the return of people to provincial areas must be carried forward by
aiming to realize “residency in two areas” — or the lifestyle of moving back and
forth between urban and provincial areas.

The cultural powers rooted in each area should be used. There are various
kinds of cultural resources such as history, cultural property, traditional arts,
customs, local cuisine and scenery — but some provincial areas have not yet
identified their values.

Both the public and private sectors should unearth hidden cultural resources
and disseminate information about them domestically and internationally in
a variety of creative ways, including promotional videos. Good use should be

made of “Japan Heritage,” a system launched last year by the Cultural Affairs



Agency. Under the system, cultural resources scattered in provincial areas that
are connected by a “story” are considered heritages. So far, 18 resources have

been recognized following applications from local governments.

(18 : Use cultural power to promote migration to provincial areas, The Japan

News, February 7, 2016)
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